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Abstract
Creation or development by consumer is eliminated from definition of consumer behavior and 
never been focused by consumer behavior and marketing scholars. However, creation by 
consumers who express by themselves is getting significant in marketplace because of growth 
of the internet. The object of this study proposes a new method of travel product development 
which include co-creation by enterprises and creative consumers, through the case study of 
H.I.S.‘Tabijyo’. The research clarifies that ‘Tabijyo’ is user-innovation in unit of community 
formed by creative consumers, who provide their ideas and pictures without compensation to 
contribute to development of the community and travel products. This study also showed that 
there have success factors that the community is formed by not one-sided communication 



























A study on a method of travel product development with co-creation by creative 






























































区分 2008 2013 2014 2015 2016
日本人海外渡航者数 100 109.3 105.7 101.4 107.1


































































































































































































































































































































































































































































取材派遣 座談会 写真提供 記事提供 寛容さ
モロッコ 〇 〇 〇 〇 〇 期待以上
奄美大島 〇 〇 〇 〇 〇 期待以上
上海 〇 〇 〇 〇 〇 期待以上
ソウル 〇 〇 〇 〇 〇 期待通り
マレーシア 〇 〇 〇 〇 〇 期待以下
フィンランド 〇 〇 〇 〇 〇 期待以下
タヒチ 〇 〇 〇 〇 〇 期待以下
宮古島 〇 〇 〇 〇 × 期待以下
ベトナム 〇 〇 〇 〇 × 期待通り
グアム 〇 〇 〇 〇 × 期待以下
豪州 〇 〇 〇 〇 × 期待以下
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